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Instructions: Answer any five questions.               
 

Q.1 What do you understand by IMC? Which are the various steps to be taken in 
IMC planning model?  

20 

   
Q.2 Why is Advertising considered to be significant? Discuss the various types of 

Advertising?  
20 

   
Q.3 Discuss the various steps in developing an effective media plan.  20 
   
Q.4 What do you understand by the term corporate Advertising? Explain its role 

and types.  
 

20 

   
Q.5 Why is Media Scheduling significant? Elaborate on various media 

scheduling strategies. 
20 

   
Q.6 Discuss Internet Advertising. Its features, merits and demerits.  20 
   
Q.7 Short notes (any two) 20 
 1. Any two elements of IMC 

2. Event Management  

3. Cinema Advertising  

4. PR Strategies 

 

 

 

 

 

 

 

 

 

 


